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Conference Educational  Sessions
Working to Improve Your Information & Customer Experience

Shanel Byrom – A/Manager Business Mail Entry, USPS

LaVanda Fondren – A/Manager Business Service Network, USPS

· Conference Rooms - Vantage A&B - 10:10 a.m. - 10:50 a.m. – Track I
Learn the nuts and bolts of how to have an efficient and painless visit to the BMEU.
Understanding the realities of an ever-changing Business Mail Entry environment is
critical to a successful mailing. Also, learn who to call when you have a mailing issue.

How to obtain “Postal Optimization” for your Company’s Mailings

Cyle Ralston – Regional Educational & Development Manager – Pitney Bowes
· Conference Room - Vantage C  - 10:10 a.m. - 10:50 a.m. – Track I
2011 brings many changes and opportunities to the mailing community. This session will give you
an industry prospective on opportunities available to the mailing community. Mr. Ralston will key in
on selective opportunities that will lead your company to increased efficiencies, sales and profits.
Among the topics to be discussed will be the latest information on requirements for postal discounts,
POSTNET, automation discounts, intelligent mail, new simplified addressing regulations, taking
advantage of Move Update, SOX and basic information on nonprofit mailings.
The Value of Direct Mail – Winning Strategies To Improve Your Experience

Sylvia Morrison – Director of Data Base Marketing – Cleveland Clinic, Cleveland OH

Mark S. Daddario – Mailing Solutions Specialist, USPS Headquarters Sales
· Conference Rooms - Vantage A&B - 11:00 a.m. - 11:55 a.m. – Track II
Direct Mail has proven to be the favorite channel that has been used and is currently in use

at the Cleveland Clinic in its marketing program throughout the United States.  Ms. Morrison

will share with you, proven techniques that are currently in use as well as several case studies

that will expand and improve your understanding of the “Direct Mail Experience.
Nonprofit Mailings – Current Regulations, Do’s, Don’ts & Best Practices
Amelia Jones - Supervisor Business Mail Entry, USPS, Akron

· Conference Room - Vantage C - 11:00 a.m. - 11:55 a.m. – Track II
Learn about the current and proposed rules surrounding nonprofit postage rates, including pricing
changes effective April 2011. Attendees will learn how to apply for nonprofit authorization,
eligibility, content restrictions, new developments, and the do’s, don’ts and best practices of a
successful nonprofit mailing.
Taking the Stress Out of the Mailing Experience

Mark S. Daddario – Mailing Solutions Specialist, USPS 

Candy Hardesty – Mailing Solutions Specialist, USPS 
· Conference Rooms - Vantage A & B - 12:30 p.m. (Luncheon Presentation) – Track III
On January 2, 2011 new shipping rates became effective along with new products
and standards.  On April 17, 2011, the Postal Service will enact price changes on
the remaining products as well as other changes and enhancements to products. 
This session will offer those attending an updated and latest Rate Analysis of the rate increases
implemented and to be implemented by the United States Postal Service. Speakers will target key
aspects of these changes and how you can take advantage of these changes to improve your
mailing experience.
Migrating to the Intelligent Mail Barcode (IMb)

Paul Hirschfelt – Mailpiece Design Analyst, USPS








*Bonus Seminar – Expo Registration Not Required – Track IV
· Conference Room- Vantage C - 2:30 p.m. - 4:00 p.m.
This seminar will help mailers understand the benefits and requirements of
automation discounts using the new Intelligent Mail barcode (IMb). Any mailer
that uses Business Reply mail, outgoing mail claiming automation discounts and
some users of Courtesy Reply Mail will soon be required to use the new
Intelligent Mail barcode (IMb). Find out how the IMb can save you money on your mailings.
